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L-R Mr Joe Flynn, Chief Executive, Water Industry Alliance with Mr Nick Begakis AM, Chairman of CITCSA at a recent CITCSA members forum hosted by the Water Industry Alliance in Adelaide.
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L-R Mr Nick Begakis AM, Chairman of CITCSA with Mr Jean Michel Favre, President of French Australia Chamber of Commerce SA
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	Editor Barry Salter
Ph: 61 8 8300 0110
E-mail: trade@citcsa.org.au
Web: www.citcsa.org.au 
Year of the Rat 2008
Happy Lunar New Year in this Year of the Rat. 
The sign of the Rat is the first one in the cycle, and Rat people exude great leadership qualities and are good at taking the lead.  They don't mind a lot of responsibility and they demonstrate a strong presence that other people respect.  For those with the Rat nature, status and monetary satisfaction are the greatest motivation. 
Generally friendly and sociable, the Rat is one of the extroverts of the 12 Animal signs.  They have a special gift for easing the minds of others.  It is not surprising that Rats have a lot of friends.  To the people they love, Rats can be amazingly charitable, popular and supportive.
The Chinese say others should always listen to the advice of the Rat.  Because of their intellect and observatory powers, Rat people possess prudence and perception.  They can anticipate problems, and are always able to see the big picture.  Status, money, title and recognition are important to the Rat.  They have keen sense of observation that allows them to foresee upcoming business opportunities as well as potential occupational problems.  The Rat makes a better boss than an employee.  Rats work better in flexible situations where they can be freely creative. 

EFIC Global Readiness Survey – Are you ready to take on the world?
Australian businesses have unprecedented opportunities as business becomes increasingly globalised.  But how ready are they for the challenges of fully participating in global supply chains? Are South Australian companies prepared to exploit global opportunities - and, importantly, how does the ‘global readiness’ of your business compare within your industry sector?

EFIC, the Federal Government’s Export Finance and Insurance Corporation, is currently conducting the first-ever Global Readiness index – a comprehensive study of the drivers, decisions, barriers and risks Australian companies face in exporting goods and services or establishing offshore facilities.  The research also looks at ease of access to financial and other assistance from government, industry associations, advisers and commercial financiers.

The key findings will be reported in The Diplomat magazine’s annual Global 100 issue and launched by Prime Minister Hon Kevin Rudd in mid April.  The Global Readiness index is expected to inform the debate on the help needed by companies seeking to expand and compete internationally.

All participants in the research will receive a customised benchmark summary report in early March, comparing their responses with all other participants, and specifically with respondents from within their own industry sector.  Participants will also have access to the full report when published.

Companies wishing to participate in EFIC’s Global Readiness index and receive their customised benchmark report should go to the link below.  The online questionnaire takes around 15 minutes, and the deadline for completion is Friday 29 February 2008. 

The first 200 companies to complete the online questionnaire will also receive a 12 month subscription to The Diplomat magazine valued at $50.

www.efic.gov.au/gri/citcsa
  Maple Leaf Breakfast
The Canadian Chamber of Commerce (SA Chapter), and Business SA, are hosting a visiting business delegation from the province of Manitoba in Canada at a "Maple Leaf Breakfast" on Thursday February 21st from 7.30am-9am in the Ballroom at the Hyatt Regency Adelaide. Contact Angie Lewis at CITCSA if you do business with Canada or intend to and would like to attend the breakfast by Monday February 18th ph 83000110 or angie.lewis@citcsa.org.au 
  Mission to Singapore for Food Hotel Asia in April 2008
The Australia Singapore Business Council is leading a food and wine mission to Food and Hotel Asia in Singapore April 22nd – 25th 2008. Contact Ernie Goh, President of Australia Singapore Business Council if you would like to join the mission on 0409799933. 
Contact Jessica Caston at Food Adelaide if you like to book display space at the Expo on 83000022

MEET THE FACES BEHIND THE PLACES: 

FACCI – French Australia Chamber of Commerce and Industry
Mr Jean- Michel Favre., President of the French Australia Chamber of Commerce and Industry SA, spoke to Sarah Newman from CITCSA on the current business climate in France.
What opportunities exist in France for Australian exporters- i.e. growth industries, new industries and markets?

I see France as a good gateway to Europe; it’s central, has a very good infrastructure network, and is run very efficiently. A recent study concluded Paris was the second most attractive location for doing business in Europe. France is very open to international business, with 70% of French GDP generated with European partners and no restrictions on the business activities conducted by foreigners.
France boasts a competitive, qualified workforce ranked second in the world for productivity. It is a high tech country enthusiastic about research and development, with half of European R&D centres located in France. Business setup costs are very competitive, due in part to cheap and abundant energy, cheap and well-developed telecommunications network and a great infrastructure network that makes transportation very easy. 

What makes France an attractive export market?

France is Europe’s second largest industrial power, and number five in the world. It has an inexhaustible demand for industrial inputs and equipment. France is also the number one producer of agriculture in Europe. The biggest official export market for Australia to France is hops, while coal and iron ore are also strong. 

How does culture impact on the way people do business in France as compared to Australia? What problems do businesses usually experience entering France?

To enter a foreign market you really need to have a good network of contacts, and this can take years to establish. Both new and established exporters find the French chamber indispensible in setting up these networks. For example, exporters might be linked with a French retailer or manufacturer in order to establish a supply chain, or with an Australian company already exporting to a certain region to share transportation costs. We also provide support in setting up companies, defining strategies, and providing extra information about local markets.

There have been some exciting changes in the French Chamber recently.

Yes, at the end of last year, the French Australian Chamber of Commerce and Industry decided to create a branch in South Australia, and has invited the whole executive committee of the French Australian Business Council of South Australia to drive this branch. This change, from a state-based council to a branch of an Australian- and world-wide organisation has enormous benefits for businesses. Business members will now be a member of 140 French chambers worldwide, which is very helpful when approaching markets where France is present, e.g. Africa. The network you have access to has become wider, for example the French chamber is now set up in every region in France, so the other day when we had a business that produced oyster sorting machines, we were able to introduce them directly to the specific regions where the oyster industry is strong, and they went straight to the correct market. 

For information about membership of the French Australia Chamber of Commerce in SA,  contact Christelle Damiens 0431147520 or fabcsa_facci@yahoo.com.au  
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